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Before You Start Writing

Before drafting your press release, work through these questions to ensure your story
is strong, timely and relevant.

- Is this genuinely newsworthy?
- Why does this matter now?

- Who is affected?

- Why should journalists care?

- What is the strongest story angle?

The best press releases aren't advertisements—
they're stories that matter.
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Anatomy of a Great Press Release

Headline
Capture the news in one compelling sentence.

Opening Paragraph
Answer Who, What, When, Where and Why.

Supporting Information
Provide background, context and evidence.

Quote
Add insight rather than repeating facts.

About the Organisation
Include a short organisational profile.

Media Contact

Provide a name, phone number and email.




03

Press Release Template

FOR IMMEDIATE RELEASE

Headline
Subheading (optional)

Opening Paragraph

Supporting Information

Quote

About the Organisation

Media Contact
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Final Pre-Distribution Checklist

Headline is clear and newsworthy
Lead paragraph answers the five Ws
Facts and figures verified

Quote included

Contact details included

Proofread for spelling and grammar

O 0 0 0 0 0 0

Links tested



Need Help Telling
Your Story?

Affect Media helps healthcare, education, government
and purpose-driven organisations develop strategic
communications and media relations that build

trust and visibility.

www.affectmedia.com.au
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